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Abstract
2019 is an election year, and the Indonesian people elect the President and Vice President and members of the
House of Representatives. The Indonesian people will determine who will lead the next five years, especially
the President and Vice President with the candidate Joko Widodo - Ma'ruf Amin and challenger Prabowo
Subianto - Sandiaga Uno. The purpose of this study was to determine the perceptions of first-time voters at
SMAN 5 Surakarta against the presidential candidate Joko Widodo and to use the perception map for new voters
at SMAN 5 Surakarta to assess the presidential candidate Joko Widodo. This research method is a survey
method and is included in the type of descriptive research. The data collection method used a questionnaire. The
sample in this study was the first voters at SMAN 5 Surakarta, amounting to 56 students who had voting rights
in the 2019 elections and were taken using a purposive sampling technique. Based on the results of the research,
respondents expect that the candidate for President of the Republic of Indonesia must be firm, dignified,
dignified, have people's spirit, honest, free of corruption, known to the public (society), have a nationalist spirit,
be able to represent young leaders and be able to bring change. The results of the perception map show that the
candidate for Joko Widodo has indicators, namely populist, honest, free of corruption, known to the public
(society), a nationalist spirit, being able to represent young figures, and being able to bring change to have the
highest value of respondents.
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INTRODUCTION
The unitary state of the Republic of Indonesia is a country that adheres to democracy in the
constitutional system. Democracy in Indonesia is not solely limited to the social or legal
fields but also in the political field, referred to as the political democratic system. In a
Gettysburg address, Abraham Lincoln defined democracy as "the government of the people,
by the people and for the people." thus, the democratic life of a nation is a reflection of the
involvement and active role of the community in implementing government.
One of the moments of implementing democracy is the general election, which is an
opportunity for citizens to be directly involved in determining the leaders who will run the
wheels of state government. As previously discussed, Indonesia implements a democratic
political system, which means a political system that provides equal treatment to all elements
of citizens, both majority and minority groups, in terms of their respective rights and abilities
in participating in government administration, therefore channeling voting rights in the
general election is a form of active participation of citizens in determining the future of the
country and the government that will take place. This is following what was expressed by
Budiarjo "General elections held in an atmosphere of openness with freedom of opinion and
freedom of association are considered to reflect the community's participation and
aspirations" (Budiarjo, 2010).
A male candidate for President Joko Widodo, who was born on June 21, 1961, who was a
defense candidate, began his political career as mayor of Solo in 2005, paired with FX Hadi
Rudyatmo. In 2010, he ran for the second time as mayor of Solo. However, in the second
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term, Joko Widodo only lasted two years because he became a candidate for the Governor of
DKI Jakarta in 2012 paired with Basuki Tjahaja Purnama. Only served as governor of DKI
Jakarta for less than two years, in 2014 Joko Widodo ran as a presidential candidate paired
with Jusuf Kalla. In 2019, Joko Widodo came back as defense paired with Mar'uf Amin.
Novice voters' existence as voters has received serious attention as a potential vote that is
important in winning general elections. Political participation engaging to study is the
perception of first-time voters because first-time voters have just entered the world of
politics, so information about politics is still minimal. It should be noted that 63% of voters
live in Java, where 19.7 million of them are beginner voters with an age range of 17-21 years,
and 57% of them are young voters who are familiar with the use of media (Warin-Angin and
Zainal, 2018). If you look at the explanation from the Commissioner of the KPU Human
Resources Division and Public Participation Relations, the number of first-time voters is
estimated to reach 30% (Chandra, 2018). The enormous potential for new voters is a
challenge for election organizers, namely the KPU, to inform political news to encourage this
group to be involved in the election.
According to Wuryandari (2009), new voters are voters who are connoted as voters for the
first time giving their voting rights in the election—classified as novice voters. Referring to
this, researchers are interested in knowing how novice voters at SMAN 5 Surakarta are
against the presidential candidate Joko Widodo.
METHODS
The research method used is a survey method. The survey method in this study used a
questionnaire as the main instrument in data collection. This type of research is a descriptive
study. In descriptive research using a cross-sectional design, collecting information and
individual samples is only done once. This study conducted a direct distribution of
questionnaires to first-time voters at SMAN 5 Surakarta. High school students are used as
respondents in this study because, based on the Indonesian government's law, a person has
the choice if he is 17 years old. Senior high school students in terms of age are included in the
category of adolescents, and at the stages of human development, high school students begin
to reason. The first-time voters at SMAN 5 Surakarta are because some of the students at
SMAN 5 Surakarta in class XI and XII are voters for the first time.
The sample in the study of 56 students was taken using the purposive sampling technique.
Namely, the sample that is included in the criteria is 17 years old. The analytical method used
is simple perceptual mapping with a ranking technique for the uniqueness of the product; in
this case, the superiority of the candidate Joko Widodo.
RESULTS AND DISCUSSION
The perception in this study is the perception of the presidential candidate Joko Widodo;
based on this, and the main elements are used, namely based on image attributes, which are
divided into four categories, namely (Hassanudin in Benedicta and Anita, 2016):
1. Vertical Leaders, this candidate has an image with the characteristics of a firm,
authoritative leader and has the spirit to lead.
2. Horizontal Leaders, this candidate is known and perceived by the populace, is
honest, and free of corruption.
3. Legacy Leaders, this candidate is an old player because it has been recognized by
the public and is also perceived by the nationalist public.
4. Change-Drivers Leaders, these candidates are considered to represent young figures
and are also perceived as capable of bringing about change.
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Based on the four categories above, the attributes used in the questionnaire and research
interview (Suharso and Retnoningsih, 2005: 540) are:
1. Firm
Assertiveness is an act that does not hesitate, does not hesitate, and is not vague.
2. Authority
Authority is a person's ability to supervise and influence others through attitudes and
behavior that contain leadership and are full of attractiveness.
3. Leadership spirit
The spirit of leadership is the ability to influence followers, which involves using
power and acceptance of the leader by the followers. The ability to influence is linked
to satisfying followers' needs.
4. Populist
The population is an attitude (applies) like the people.
5. Honest
Being honest is not lying or not cheating.
6. Corruption free
Corruption free is an act that does not embezzle money and does not accept bribes.
7. Known to the public
Known by the public is someone who has been known by many people (society).
8. Nationalist
Nationalists are lovers of the country and the nation.
9. Able to represent young figures
Being able to represent young figures is the ability to act like young people.
10. Able to bring change
Being able to bring about change is the ability to do exchange or difference.
Table 1. Description of the Assessment of Candidates for President Joko Widodo
Indikator
Firm
Authority
Leadership
spirit
Populist
Honest
Corruption free
Known to the
public
Nationalist
Able
to
represent young
figures
Able to bring
change

STS
2
2

TS
8
4

Score
R
19
13

0

0

15

31

10

56

0
1
2

0
3
4

7
7
5

15
20
8

34
25
37

56
56
56

0

2

5

9

40

56

0

5

2

20

29

56

3

7

6

10

30

56

5

6

7

25

13

56

S
20
28

SS
7
9

Total
Respondent
56
56

Information :
1. SS answer strongly agrees
2. Answer S agrees to be given
3. Answer R is doubtful
4. TS answer did not agree to be given
5. STS's answer strongly disagrees
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Perceptions of the Jokowi presidential candidate who are considered populist, honest, free of
corruption, known to the public (the public), have a nationalist spirit, represent young figures,
and bring about this change can be seen from his vision. Jokowi's vision, which emphasizes
the word cooperation, shows that Jokowi's concerned for the people because the word gotong
royong is a cultural form of Indonesian people who like to work together. It can represent the
attributes of the people. Jokowi, who is known to be eccentric and likes blusukan, has been
perceived as an attitude that is (applicable) to the people.
Joko Widodo, in his vision and mission document, outlines the idea of Trisakti into Nawacita
as a general strategy for his administration. Large values based on the nation's three main
problems in the struggle to achieve national goals are faced with three main problems,
namely (1) the decline in state authority, (2) the weakening of the joints of the national
economy, and (3) the spread of intolerance and personality crises. Nation (Soleman, 2017). In
2019, no changes meant only additions. For example, infrastructure development has been
present in the Nawacita program, namely Indonesia's development from the periphery by
strengthening the regions. Then, improving human resources as the key in responding to
global competition challenges has also been stated in the Nawacita Program, regarding
improving the quality of life of Indonesian people.
Likewise, by facilitating the pace of investment, it has been stated in the sixth Nawacita
Program, concerning increasing people's productivity and competitiveness in the international
market. The urgency of bureaucratic reform is a continuation of the second Nawacita
program regarding making the government not absent by building clean, effective,
democratic, and reliable governance.
This idea explains Joko Widodo's Nawacita idea, born amid a mental crisis that has hit the
Indonesian nation. So, Joko Widodo declared a mental revolution to make a political
breakthrough. Therefore, Nawacita is used as the main program or goal of the Joko Widodo
administration in carrying out his government.
The formation of Jokowi's corruption-free perception or assessment was due to news reports
both through newspapers and electronic media, which showed that during his tenure as mayor
in Solo or as governor in Jakarta, Jokowi had never been exposed to corruption cases. Even
when he was governor of Jakarta, Jokowi asked for cooperation with the Corruption
Eradication Commission (KPK) to clean up his government ranks.
The tendency of the public's perception of Jokowi, who is considered capable of representing
this young figure, is seen from Jokowi's work programs, especially during the presidential
candidate debate held by the KPU. Jokowi, in his program, explained that one way to
improve the people's economy is through the creative industry. Meanwhile, players from the
creative industry are dominated by young people. As part of the community who are
classified as young people, students pay attention to this and think that Jokowi can represent
young leaders. Meanwhile, the lack of assessment on assertiveness, authority, and ownership
of the spirit of leadership can be influenced by Jokowi's non-verbal communication, such as
body shape, firmness, and voice.
Joko Widodo, in his vision and mission document, outlines the idea of Trisakti into Nawacita
as a general strategy for his administration. Large values based on the nation's three main
problems in the struggle to achieve national goals are faced with three main problems,
namely (1) the decline in state authority, (2) the weakening of the joints of the national
economy, and (3) the spread of intolerance and personality crises. Nation (Soleman, 2017). In
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2019, no changes meant only additions. For example, infrastructure development has been
present in the Nawacita program, namely Indonesia's development from the periphery by
strengthening the regions. Then, improving human resources as the key in responding to
global competition challenges has also been stated in the Nawacita Program, regarding
improving the quality of life of Indonesian people.
Likewise, by facilitating the pace of investment, it has been stated in the sixth Nawacita
Program, concerning increasing people's productivity and competitiveness in the international
market. The urgency of bureaucratic reform is a continuation of the second Nawacita
program regarding making the government not absent by building clean, effective,
democratic, and reliable governance.
This idea explains Joko Widodo's Nawacita idea, born during a mental crisis that has hit the
Indonesian nation. So, Joko Widodo declared a mental revolution to make a political
breakthrough. Therefore, Nawacita is used as the main program or goal of the Joko Widodo
administration in carrying out his government.
Based on the findings above regarding Jokowi's presidential candidates' perceptions,
according to the same primary elements used by the survey institute Alvara Research Center
(ARC), Jokowi's presidential candidates are included in three categories, namely horizontal
leaders, legacy leaders, and change-drivers leaders. The populist public perceived the entry of
three categories for Jokowi's presidential candidate, was honest and free of corruption,
nationalist, and capable of bringing about change.
CONCLUSION
Based on the results of the research, first-time voters expect the candidates for President of
the Republic of Indonesia to be firm, dignified, dignified, have people's spirit, honest,
corruption-free, known to the public (society), have a nationalist spirit, be able to represent
young leaders and be able to bring change. The results of the perception map show that the
candidate for Joko Widodo has indicators, namely populist, honest, free of corruption, known
to the public (society), a nationalist spirit, being able to represent young figures, and being
able to bring change to have the highest value of respondents.
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